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THE RISE 2F MOBILE

THE ESTIMATED NUMBER OF
SMARTPHONE USERS IN THE U.S. IN 2017!

60%

OF ONLINE ACTIVITY OF AMERICANS OF ALL GOOGLE
IS DONE FROM USE SMARTPHONES? TRAFFIC IS DONE
SMARTPHONES? FROM MOBILE DEVICES*
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MOBILE AS THE FIRST SCREEN

The number of U.S. consumers who
are using mobile while watching TV.

The average American spends
| on electronic media,

HOURS including computers & smartphones.?
200
Nearly 1/2 of all video
is being viewed on
150 = devices other than TVs,
including smartphones
are spent and tablets.*
each 100 - | g
day on
mobile
devices 50 - 1 B
than NEARLY
television.? 1
\ %!
TV LAPTOPS  MOBILE
DEVICES

“The problem ... is that fewer people are watching
live television, and for those who do, there are many
more choices of networks and programs. And the
consumption of media on phones, tablets and other
devices is increasing.”

— The New York Times, 1/29/15
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ADDICTED TO QUR

MOBILE DEVICES

—— THERE ARE MORE THAN —
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——MOBILE ADDICTS WORLDWIDE—

The number of asmartphone
user reaches for his or her phone.
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Americans Check
Their Phones

saiiok / /8 BILLION
Times a Day?®

PERCENT PERCENT PERCENT
90% of smartphone 91% keep their phone 71% sleep with
users use their devices within 3 feet of themselves, their smartphones®
every day? 24 hours a day*
PERCENT

PERCENT PERCENT

35% reach for their

89% use their 36% check and use
g - devices first when smartphones at least
usiness Insiaer
2 Doloitte they wake®

their smartphones
a few times a day’ constantly?
3 Go-Gulf.com
4 Morgan Stanley

58 Bank of America, Trends in Consumer Mobility Report
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AD DOLLARS ARE SHIFTING
TO MOBILE

WILL MORE THAN
> O@JBLE BY 2021

(T%

THE U.S. WILL TOP THE LIST OF
MOBILE ADVERTISING COUNTRIES BY 2018.2
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MOBILE APPS ¥s. MOBILE WEB
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A typical American 1
smartphone user uses  |®°"2
an average of 27 apps.> .

1 Flurry Insights
2 Statista
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MORE TIME IN MOBILE

TIME SPENT ON MOBILE DEVICES INCREASED
IN 2016 TO 5 HOURS PER DAY'

BROWSER 8%

BROWSER 8% ’
— FACEBOOK 19%
OTHER 8%
SPORTS 2%
{)‘VEEVX%H&ER - \ § — SNAPCHAT 2%
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PRODUCTIVITY 4% = 5 HOURS

LIFESTYLE &
SHOPPING 5%
I — YOUTUBE 3%
MUSIC, MEDIA
—— & ENTERTAINMENT 14%

Per Week:

MESSAGING/
—— SOCIAL 12%

UTILITIES 9%

GAMING 11%

Source: Flurry Insights
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