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Only Majority Strategies

Widely regarded as America’s most experienced and 
trusted Republican political advertising firm, Majority 
Strategies plays to win in the toughest and most 
talked-about races spanning the local Courthouse to 
the White House. Our experience is vast. Our reputation 
is well-earned. Our team is ready. And our first concern 
is your unique audiences.  

Data Drives

It’s not only the data we have, but also how we use 
it. Our people-first approach sets us apart in politics. 
Majority Strategies provides a state-of-the-art, omni-
channel data solution that combines location-based 
data and numerous 1st and 3rd party better data 
sources with predictive modeling to identify your target 
audiences and deliver your message to the right people, 
at the right time, on the right medium. We have added 
numerous layers of information into the voter file that 
allows our in-house data managers to build custom 
audiences from scratch, provide fully integrated data 
for both online and offline engagement, and offer 
actionable analytics and real-time insights to make 
smart, timely, data-driven decisions.
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AUDIENCE SPOTLIGHT
Audience Criteria & Insights
Registered voters nationwide who are modeled as hard Republicans with a mid to low 
propensity to turn out. Geographically, 71% of these voters live in metro areas with 
populations of 250,000 or higher, though they over-index the national average for the 
percentage of the audience living in small metros. In 2024, 84% of these voters cast a 
ballot, compared to just 43% in the 2022 midterms. In 2026, we expect roughly 48% of 
these voters to vote prior to Election Day.

While these voters are fairly evenly distributed across all age ranges, they over-index among 
those aged 55-64 compared to national voter file averages. Nearly 6 million of them have a 
college education, and almost 60% are married.

These are traditional Republican, issue-minded voters who over-index in their support 
for deportations, school choice, and pro-life policies, and who believe inflation is a major 
concern. Over 6 million voters actively read their mail and over-index in their viewership  
on streaming platforms, as well as on Facebook and YouTube.

Republican GOTV (Get Out the Vote)

Universe 
Buckets Hard Dem Lean Dem Swing Lean GOP Hard GOP

High Propensity

High Turnout, 
Hard Dem

26,185,849
HHs: 15,458,640 
Cells: 15,954,485

High Turnout, 
Lean Dem

9,078,101
HHs: 7,026,466 

Cells: 15,954,485

High Turnout, 
Swing

12,750,369
HHs: 9,128,420 
Cells: 7,557,500

High Turnout, 
Lean GOP

7,448,915
HHs: 5,824,191 
Cells: 4,527,409

High Turnout, 
Hard GOP

27,990,717
HHs: 14,021,340 
Cells: 16,542,351

Mid Propensity

Mid Turnout, 
Hard Dem

10,900,132
HHs: 9,080,478 
Cells: 6,061,187

Mid Turnout, 
Lean Dem

8,527,938
HHs: 7,280,078 
Cells: 4,536,483

Mid Turnout, 
Swing

14,435,800
HHs: 11,115,792 
Cells: 7,848,495

Mid Turnout, 
Lean GOP

6,166,362
HHs: 5,289,951 
Cells: 3,542,310

Mid Turnout, 
Hard GOP

10,432,605
HHs: 7,968,681 

Cells: 6,028,428

Low Propensity

Low Turnout, 
Hard Dem

11,354,807
HHs: 9,264,510 
Cells: 5,005,533

Low Turnout, 
Lean Dem

15,714,646
HHs: 12,132,131 
Cells: 6,642,258

Low Turnout, 
Swing

33,495,508
HHs: 21,584,215 

Cells: 15,038,843

Low Turnout, 
Lean GOP

11,726,549
HHs: 9,370,859 
Cells: 5,697,698

Low Turnout, 
Hard GOP

6,664,679
HHs: 5,552,783 
Cells: 3,671,616

Voters HHs % of Audience Audience Index  
v. National

17,097,284 13,521,464 100% 1.0

B Y  G E O G R A P H I C  D I S T R I B U T I O N

Large Central Metro 3,607,063 3,031,077 21% 0.7

Large Fringe Metro 4,429,012 3,532,490 26% 1.0

Medium Metro 4,019,250 3,194,780 24% 1.1

Small Metro 1,903,257 1,532,529 11% 1.2

Micropolitan 1,762,957 1,429,009 10% 1.3

Non-Core 1,348,784 1,092,273 8% 1.4
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DEMOGRAPHIC, LIFESTYLE, POLITICAL,  
& MEDIA HIGHLIGHTS

Audiences can be created using these data points (and 1,000s more) for omni-channel 
targeting – across mail, mobile, streaming, and digital platforms.

RReeppuubblliiccaann  GGOOTTVV  

VVootteerrss  HHHHss  %%  
  AAuuddiieennccee  
IInnddeexx  vv..  

NNaattiioonnaall    

AAUUDDIIEENNCCEE  TTOOTTAALLSS::  1177,,009977,,228844  1133,,552211,,446644  100% 11..00  

DDEEMMOOGGRRAAPPHHIICC  
&&  LLIIFFEESSTTYYLLEE  
SSUUBBSSEETTSS  

WOMEN 7,913,850 6,886,435 46% 00..99  

MEN 9,029,523 7,726,817 53% 11..11  

AGE RANGE - 18-34 3,683,644 3,244,366 22% 00..99  

AGE RANGE - 35-54 5,405,397 4,617,179 32% 11..00  

AGE RANGE - 55-64 3,551,433 3,071,349 21% 11..33  

AGE RANGE - 65+ 4,231,925 3,546,185 25% 00..99  

HOUSEHOLD INCOME I - UNDER $50,000 2,267,809 1,987,133 13% 00..77  

HH INCOME II - $50,000 - $99,999 5,887,219 4,676,779 34% 11..00  

HH INCOME III - $100,000 - $249,999 7,810,026 5,846,180 46% 11..11  

HH INCOME IV - $250,000 PLUS 851,892 672,353 5% 11..11  

EDUCATION LEVEL I - HIGH SCHOOL 2,710,972 2,467,903 16% 11..11  

EDUCATION LEVEL II - SOME COLLEGE 939,774 904,548 5% 11..22  

EDUCATION LEVEL III - COLLEGE OR HIGHER 5,987,139 5,016,453 35% 11..00  

ETHNICITY - LIKELY ASIAN 472,694 412,065 3% 00..77  

ETHNICITY - LIKELY WHITE 12,613,903 9,080,355 74% 11..22  

ETHNICITY - LIKELY HISPANIC 1,478,221 1,322,260 9% 00..77  

ETHNICITY - LIKELY AFRICAN AMERICAN 202,152 189,428 1% 00..11  

CHILDREN IN HOUSEHOLD 5,625,182 4,075,978 33% 11..22  

HOMEOWNER 9,893,531 6,940,695 58% 11..22  

RENTER 3,181,584 2,797,783 19% 00..77  

MARRIED 10,127,360 7,443,086 59% 11..22  

PPOOLLIITTIICCAALL  &&  
IISSSSUUEE  
SSUUBBSSEETTSS  

SOCIAL CONSERVATIVES 16,258,450 11,602,759 95% 22..66  

FISCAL CONSERVATIVES 15,311,580 11,255,053 90% 22..44  

SOCIAL PROGRESSIVE 19,523 18,355 0% 00..00  

FISCAL PROGRESSIVE 6,299 5,992 0% 00..00  

INFLATION MAJOR CONCERN 7,898,623 6,345,046 46% 11..44  
DEPORT UNDOCUMENTED MIGRANTS SUPPORT 14,889,388 10,814,065 87% 22..44  

DEPORT UNDOCUMENTED MIGRANTS OPPOSE 14,835 14,163 0% 00..00  

INTERNATIONAL CONFLICT SUPPORT 10,527,579 8,096,038 62% 11..66  

INTERNATIONAL CONFLICT OPPOSE 10,527,579 8,096,038 62% 11..66  

PRO-LIFE 13,637,971 10,198,603 80% 22..44  

PRO-CHOICE 353,932 333,072 2% 00..11  

SCHOOL CHOICE SUPPORT 9,120,529 7,374,812 53% 11..33  

SCHOOL CHOICE OPPOSE 2,050,910 1,781,188 12% 00..44  

CRIME CONCERN 6,419,633 5,386,362 38% 00..99  

ENERGY AFFORDABILITY WORRIED 7,201,346 6,025,993 42% 11..00  

ENERGY INDEPENDENCE SUPPORT 6,303,210 5,291,086 37% 11..11  

MMEEDDIIAA  
CCOONNSSUUMMPPTTIIOONN  
SSUUBBSSEETTSS  

VIEWER -  MAIL READER 6,023,301 4,933,609 35% 00..99  

VIEWER - STREAMING 11,886,694 9,128,740 70% 11..11  

VIEWER - HEAVY SOCIAL MEDIA USER 12,706,953 9,739,126 74% 11..00  
VIEWER - LIVE TV 11,250,613 8,559,442 66% 00..99  

SOCIAL MEDIA USER - FACEBOOK 14,375,864 10,502,120 84% 11..11  

SOCIAL MEDIA USER - YOUTUBE 12,831,948 9,832,015 75% 11..11  

STREAMING WITH ADS USER - NETFLIX 3,668,898 3,072,670 21% 00..77  

STREAMING WITH ADS USER - DISNEY PLUS 4,375,173 3,734,194 26% 11..22  

STREAMING WITH ADS USER - HULU 6,037,662 4,996,368 35% 11..00  
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SAMPLES
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MajorityStrategies.com

info@majoritystrategies.com

904-567-2008


